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  Measurement instruments 
  Developed validated tools for measuring emotion, mood, and psychological needs: 
 2024 Fundamental User Needs Questionnaire (FUN Scale) – psychometric scale to assess the 

degree to which designs fulfil or harm 13 fundamental psychological needs 

 2023 Micro Emotion Scan – mobile application that enables participants to capture experience 
journeys of using products 

 2015 Design for Well-Being Questionnaire – method to assess the well-being impact of product 
design 

 2013 Remote Emotional Evaluation tool – mobile application for experience sampling research, 
developed in collaboration with Veryday; based on PrEmo characters, emotion theory, and 
emotion- driven design methodology 

 2011 Pictorial Mood Measurement (Pick-A-Mood) – non-verbal instrument to measure eight 
distinct mood states with the use of cartoon characters. Available in a male, female, and 
robot version 

 2010 Product Emotion Measurement Instrument (PrEmo; version 02) – improved version of 
PrEmo (see below). Includes new character design (both in female and male version), 
upgraded animations and emotion set 

 2008 LEM-tool – non-verbal instrument to measure emotional responses to online media, 
developed in collaboration with SusaGroup. Available online, or in sticker format for 
context-mapping applications 

 2002 Product Emotion Measurement Instrument (PrEmo; version 01) – non-verbal self-report 
instrument that measures 14 distinct emotions with the use of animated cartoon 
characters. PrEmo can be used for both quantitative and qualitative research 



17  

 1997 EmoCards – instrument that measures four general affective states with the use of eight 
cartoon faces (available in male and female version) 

 

  Design & education tools 
  Open-access resources for researchers, educators, and practitioners: 
 2025 Fundamental Need Typology – online psychological need typology; needtypology.com 

 2024 Positive Design for Children – card deck with 23 cards for positive design workshops with 
children (12-14 years old) 

 2022 Emotion Typology – online emotion typology; emotiontypology.com 

 2022 Happy Public Spaces – guide with 20 ingredients to design for urban happiness 

 2020 House of Happiness – illustrated inspiration poster that visualises 13 fundamental needs 

 2018 Design for Happiness Deck – card deck with 72 cards, each representing an ingredient that 
can be used to design for happiness 

 2016 Design with Symbolic Meaning Cards (SIM) – card deck that provides strategies to design 
for symbolic meaning 

 2015 Negative Emotion Typology – database with 36 different negative emotions that enables 
designers to compare, analyse, and watch movies of 36 different negative emotions 

 2014 Rich Experience Quality Cards – card set with 24 cars, each communicating a rich user 
experience serving as a source of inspiration for experience-driven design 

 2013 Positive Emotional Granularity Cards – creative tool that enables designers to develop 
their positive emotional granularity 

 2013 Emotion Rainbow – interactive database of products that evoke 25 different positive 
emotions. The tool can be used as a general source of inspiration or as a support in 
understanding how design can evoke various positive emotions 

 2012 TinyTask – interactive product-service system that enables and stimulates people to 
engage in and reflect on new practices. TinyTask was applied to enhance subjective well- 
being and in qualitative research 

 2002 The [product & emotion] Navigator – inspirational anecdotal database of over 250 
products that elicit emotions. The database is structured in accordance with a basic model 
of product emotions and aims to support designers in developing a personal design vision 
that incorporates the users’ emotional concerns 

 

 


